Dear Shareholders

| am pleased to announce the first annual
results of Embry Holdings Limited (the
“Company”) and its subsidiaries

(the "Group”) since its listing on The Stock
Exchange of Hong Kong Limited

(the “Stock Exchange”) on 18th December 2006.

BRI R
RAMRAREMLZFAFTIERBRRR ([AN2FE]) RE
EBAR ([REBR]) BER-ZZFEEAF+ AN
AEREMEXZMARAR ([B22FT]) EHRA
BEEFREE




MR. CHENG MAN TAI B854
Chairman F/Z

Dear Shareholders,

I am pleased to announce the first annual results of Embry
Holdings Limited (the “Company” or “Embry”) and its
subsidiaries (the “Group”) since its listing on The Stock
Exchange of Hong Kong Limited (the “Stock Exchange”). The
year 2006 is a memorable year for Embry in which a fruitful
result was reaped. With the dedication of all our staff, the
development of the Group has embarked on a number of
significant milestones and achieved excellent results.

OUTSTANDING FINANCIAL PERFORMANCE AND RAPID
PROFIT GROWTH

In the year under review, driven by the continuous economic
growth and rising consuming power of the People’s Republic of
China (the “PRC"), the demand for quality lingerie product
increases. Taking advantage of this tremendous impetus, the
sales and profit performance of the Group both recorded an
exponential growth, reflecting the achievements and efforts of

the Group in brand building, product research and development,

network optimisation, application of enterprise resources
planning system and logistics allocation.
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For the year ended 31 December 2006, the Group’s revenue was
increased by 13.5% to HK$624.3 million. The increase in
Group's revenue resulted in better economies of scale. Coupled
with the successful launch of various innovative patented
products during the year, the gross profit was significantly
increased by 15.9% to HK$478.7 million; while the profit
attributable to the equity holders of the Company was increased
by 82.5% to HK$81.1 million. The profit margin thereof also
climbed from 8.1% to 13.0% and the earnings per share was
HK26.69 cents.

The board of directors recommends a final dividend of HK6.0
cents per share.

SUCCESSFUL LISTING FURTHER CONSOLIDATES
LEADING POSITION IN MARKET

During the year, the shares of the Company were successfully
listed on the Main Board of the Stock Exchange on 18
December 2006. The listing not only laid an important
foundation for the development history of Embry, but also
opened up a new era for the Group’s future development.
Having been greatly supported by both the institutional investors
and the public, the raising of HK$362 million has provided the
Group a bountiful funding for its future development. Whilst
entering into the international capital market after listing, Embry
shall not only affirm its leading lingerie brand position in the
PRC market, but also further strengthen its corporate
governance practices and financial structure.

In the future, the Group shall endeavor to maintain high
corporate transparency and sound corporate governance in
order to achieve the highest level of professionalism.

UPHOLDING PRINCIPLES TO IMPLEMENT CORPORATE
MISSIONS

The Group has been pursuing its customer-oriented principle of
“to be creative, to be synergistic in everything we do and to
strive for excellence” since its establishment in the 70’s. To
visualise its corporate mission, the Group strives to become a
well-recognised enterprise of quality lingerie in the Greater
China.
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PERFECTING OF BUSINESS MODEL AND
STRENGTHENING OF STRATEGIES FOR BRAND
OPERATION

The brand EMBRY FORM witnessed the changes in consumers’
tastes, and has responded to the ever-changing lingerie market
and different challenges in the past 30 years. To further enhance
the overall brand competitiveness, the Group has launched two
new brands namely COMFIT and LIZA CHENG (“LC"), in
addition to its existing brands EMBRY FORM and FANDECIE,
with an aim to diversify and enrich its product mix to meet
various customers’ demand and to develop itself into a lingerie
retailer with comprehensive branding.

RECEIVING NUMEROUS AWARDS

The Group has been renowned for its quality products and
stringent quality control. Over the years, it has received
numerous awards. In year 2006, the sales of EMBRY FORM
again received top ranking among the same product category in
the PRC. It has secured the first place in sales quantity, sales
amount and market share of the industry for eleven consecutive
years. Meanwhile, despite a short history of only six years, the
Group’s young brand a FANDECIE also ranked amongst the top
ten most popular brands in the same product category in the
PRC.

EXPANDING FOR LONG-TERM GROWTH

Enhancing product quality, operational efficiency and
profitability have been the crucial issues of the Group. Targeting
at the PRC’s high growth retail market, the Group has
implemented an expansion plan with a large-scale production
factory in Shandong, providing a capacity of 11.9 million
standard product units when in full production to meet huge
market demand and to allow for future development. On the
other hand, the Group actively expanded its sales network. The
number of retail outlets has increased to 1,113 during the year
under review. Leveraging on its experienced management and
knowledge of the customers of the PRC market, the Group is
confident in capturing any favourable opportunities.

)

TEEEBEN RS REEE R

ZHEREEETRIZTEREZ PHRE
THEERWRNES THRSBZNHLER
KGR TRMKBELEE 2B E-ABTH
—SRAREEEENRERE N RGN
LHFERFRFRIEIN AL B B EEE RN
AT B RE 55 ACOMFITRLC: f#
AEENEREAEBZ L EREE BN
NEEBEEFNTRBEE TSAEBMERK
AREEENTERKTER-

X fm he R R
AEBERABENERRBEENEEZHR
B ZFERBERK - —TTRF ZHFBEE
K EETSRABERFEEE — % BRER
mIHE HEBEMTHEAEX GEET—FI2
ETXEE-RE AEBETHNFEEREFU
BB - AUNNEHEE AR BEERNFE
REE S RS 2B TS RAER T ABHM
fEz—o

HEMNEER REERZE
—HUAR - RREBEMER RBIEERERIER
BN N2 RAKEN G E2EH M E@E
HEENFTETEM S AEEEEET —7
HEBEREREILEARYEERETE
AHEERERREITFER108FEER N
VA & 35 BN B 5K AR R R 4T T
RFHER: 5T ETEEM S REER R
EBF2 AREREBREAEEMHEEE &
— S EEHERENEED TEFTHAR
BIEEFAEME113E BEEEEE LR
ARSHETISEEN TR AEEE EE
B H SIS

EMBRY HOLDINGS LIMITED &5 A A 7 14 2006 ANNUAL REPORT ZZREANFEAR



Chairman’s Statement (continued

'/mi

b=

FR AR (

STRONG MOMENTUM OF ECONOMIC GROWTH AND
POSITIVE PROSPECT FOR RETAIL INDUSTRY

Due to the robust growth and hyper economic development, the
consuming power in the PRC remains strong. Coupled with the
rise in the disposable income and economic output per capita,
the Group is of the view that the continuing strong consuming
power shall provide a favourable operating environment for the
future development of the Group. It is believed that the overall
retail business will continue to grow.

With an objective to continuously enhance the turnover and
profit, the Group will strive to capture any opportunity
presented in the market and continue to focus on the target.
With the Group’s present market position, brand recognition
and diversified product profile, its professional management
team will capitalise on its competitive edge to further optimise
the sales network by establishing a total of 300 retail outlets
additionally in the PRC and Hong Kong and maintain the steady
pace of business development. At the same time, leveraging on
its strong research and development capability, the Group aims
to launch more quality and innovative lingerie product and to
provide with consumers with better choices.

CONCLUSION

The achievements of the Group rely on the joint efforts of
various parties. | hereby take the opportunity to thank our
shareholders, customers, suppliers, department store partners
and the public for their continuous support, and also extend my
heartfelt gratitude to our Board members, management and all
our staff for their dedication and valuable contribution in the
past year.

Advancing into 2007, led by the experienced management
team, the Group is confident of its future. It will strive to
enhance its own corporate strength, be full-fledged to become
one of the largest brands of high-end lingerie in the PRC and to
share the fruitful results with its shareholders.

Cheng Man Tai
Chairman

Hong Kong, 18 April 2007
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